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tal is also a key provider of adult
and adolescent psychiatric serv-
ices.

The hospital has been in jeop-
ardy since it lost $2.2 million in
the year ending Sept. 30, 2007, de-
spite a $4 million state grant and
$6.7 million in subsidies from oth-
er hospitals in the chain. Also last
year, separate efforts to sell the Ca-
ritas Christi system to two Catho-
lic healthcare operators failed.

Meantime, Attorney General
Martha Coakley commissioned a
healthcare consultant to review
Carney and the entire Caritas
Christi system. In March, the con-
sultant recommended that Carney
be converted into a psychiatric

hospital with a minimal services
for local residents who need ur-
gent care and primary treatment.

But Caritas Christi had enlisted
its own consultant, long before it
hired de la Torre, to study Car-
ney’s future. That report, initially
due in early April, was released
yesterday. It reached the opposite
conclusion.

‘‘Closing Carney or converting
it to an institution for mental dis-
ease is not a viable financial or
community option,’’ Wellspring
Partners consultants wrote in a re-
port summary. Given the chain’s
commitment to the hospital, they
wrote, ‘‘Revitalizing Carney as an
acute-care hospital is the most
likely solution.’’

State Senator Jack Hart, Dem-

ocrat of Boston, who had been
briefed on the report, said, ‘‘It’s a
good day for the Carney, and it’s a
good day for the people the Car-
ney serves.’’

Still, the report spells out many
financial challenges. Since it be-
came part of the Caritas Christi
chain in 1997, Carney has been
starved for investment in equip-
ment and updates to its aging
structure. Among the issues, ac-
cording to the report:

ª The hospital has lost market
share ‘‘in a shrinking market
served by a significant number of
clinically sophisticated hospitals,’’
while maintaining a large share of
the older adult population.

ª It will continue to lose pa-
tients unless it gets ‘‘state-of-the-

art facilities and equipment.’’
ª Local health centers are

sending more patients to other
hospitals, a situation that ‘‘is not
reversible.’’

ª If Carney were to close, other
hospitals could absorb medical
and surgical patients now treated
by Carney.

De la Torre said his plan is to
invest in medical specialties that
generate high-revenue pro-
cedures, such as cardiology, gas-
troenterology, and surgery. He
wants to renovate operating
rooms to current standards and
add more advanced imaging
equipment.

To attract doctors, he said, Ca-
ritas Christi will use a new pay-
ment system under which doctors

will be paid the same amount for a
given procedure regardless of
which of the chain’s hospitals pro-
vide the service. He said Caritas
Christi is willing to subsidize phy-
sicians and add doctors to the
physician group, and to absorb
potential losses. But he is looking
for outside funding to upgrade the
hospital’s facilities.

‘‘It’s not much more than the
state is giving us to stay open right
now,’’ de la Torre said, referring to
the annual subsidies provided by
the Legislature.

State Representative Marty
Walsh, Democrat of Dorchester,
said the Legislature will work to
find funding for the hospital, but
money is unlikely this year.

‘‘We tend not to want to do

capital improvements to medical
facilities,’’ said Walsh, ‘‘but we can
try get better reimbursement for
Medicaid and force some of the
private insurance companies to
the negotiating table. If we can
make a few adjustments here and
there, we might be able to make
things work.’’

The report underscores the
need for additional funding to
make de la Torre’s plan work.

‘‘The most immediate need is
that of facility and technology im-
provement,’’ wrote the consult-
ants. ‘‘If this need for capital is not
met, it will certainly lead to finan-
cial failure.’’

Jeffrey Krasner can be reached at
krasner@globe.com.
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commissioner for the Massachu-
setts Division of Energy Re-
sources, said the United States
once viewed natural gas as a ‘‘big
possible alternative’’ to gasoline,
but that it ‘‘hasn’t worked on a
broad scale.’’

‘‘I think that moving money
away from natural gas and into
ethanol, which is where a lot of
money got moved from the federal
government, had a significant 
effect,’’ Giudice said.

In a speech this month, Gover-
nor Deval Patrick touted cellulosic
biofuels, which include more effi-
cient blends of ethanol and biodie-
sel. A state report in April said
Massachusetts could replace 6
percent of its gasoline consump-
tion by producing such fuels. Part
of the energy bill President Bush
signed into law last December re-
quires increasing annual biofuel
consumption from 9 billion gal-
lons to 36 billion gallons by 2022. 

Even some current users of
natural-gas-powered vehicles, like
the Massachusetts Bay Transpor-
tation Authority, are rethinking
their strategy. In the MBTA’s case,
it is because of advances in diesel-
electric hybrids, not biofuels.
When natural-gas-powered buses
were introduced in December
2003, customers applauded their
lack of smoke, said Richard Leary,
the MBTA’s chief operating officer.
But manufacturers have greatly
reduced diesel emissions in recent
years, making diesel-electric hy-
brids an attractive and cleaner 
option, Leary said. As a result, the
MBTA does not plan to buy more
natural-gas-powered buses, he
said. 

Dennis Smith, director of the
US Department of Energy’s Clean
Cities program, said state incen-
tives have been ‘‘very instrumen-
tal’’ in popularizing natural-gas-
powered cars, but only in a few
areas. 

‘‘It really only makes sense if
you’re going to use a whole lot of
fuel,’’ Smith said. ‘‘But as far as
putting a natural gas station that’s
a 7-Eleven on the corner, there’s
probably only a few markets
where that pans out.’’

Massachusetts has just 11 sta-
tions out of almost 800 nation-
wide, which are mostly in the
West, according to the Depart-
ment of Energy. Many are only
open to federal and state govern-
ment fleets, which are required by
law to use certain amounts of al-

ternative fuels, and they cost sig-
nificantly more to build than simi-
larly sized gasoline stations. By
contrast, Germany alone has near-
ly 800 natural gas stations.

Such availability has helped
the market in Europe for cars that
run on natural gas. There are
roughly 800,000 natural-gas-po-
wered vehicles — about 12 percent
of the world’s total and at least five
times the number in the United
States. Half are in Italy, where a
large market has developed since
the 1930s, said Jeffrey Seisler of
Clean Fuels Consulting, a Brus-
sels-based natural gas lobby. Ger-
many taxes natural gas at about
two-fifths the rate of gasoline and
the price is about 50 percent lower
than premium unleaded, which is
now more than $8 a gallon.

Automakers in Europe have 
also been aggressively pushing
natural-gas-powered cars. In
March, Volkswagen AG unveiled a

natural gas Passat in Geneva, and
next month Daimler AG plans to
launch a version of its subcompact
Mercedes-Benz B-Class that runs
on natural gas and gasoline. Since
2001, Opel, the German arm of
General Motors Corp., has sold
more than 42,000 natural-gas-po-
wered models in Europe. Gherar-
do Corsini, an environmental di-
rector for GM Europe, said the
company was ‘‘very surprised’’
when more than two-thirds of
sales for its natural gas Zafira
minivan went to regular buyers.
But that does not mean natural
gas will soon rival diesel, which
commands nearly half the Ger-
man market. Last year, for exam-
ple, Ford Motor Co. sold about 350
natural-gas-powered vehicles in
Germany, a sliver of its total 1.8
million sales across Europe. 

‘‘CNG is still a niche in Europe,’’
said Adrian Schmitz, a spokesman
for Ford of Europe, ‘‘but it’s a very,

very important niche and could
easily increase if the infrastruc-
ture of gas stations would in-
crease.’’

In the United States, the Hon-
da Civic GX is the only natural-
gas-powered car offered by a ma-
jor automaker. The company re-
stricts private sales to California
and New York — the states with
the most fueling stations. Honda
said it sold 459 natural-gas-po-
wered Civics in those states last
year. 

Detroit automakers said they
stopped selling natural-gas-po-
wered cars in the United States
due to high production costs and a
lack of fueling stations. One after
the other, the cars were history:
Chrysler in 2003, Ford in 2004,
and GM a year later. But the natu-
ral gas industry, which has not fo-
cused on retail car sales, blames
unfair government policies for rel-
egating the fuel to the back burn-
er.

‘‘The president gets up there
and says, ‘It’s going to be ethanol,
it’s going to be hydrogen.’ Well,
when’s the last time you heard
him say it’s going to be natural
gas?’’ said Richard Kolodziej, who
runs the natural-gas lobby NGVA-
merica. ‘‘We don’t get that kind of
visibility.’’

Seisler said ‘‘people are suffer-
ing’’ because the government’s re-
luctance to let alternative fuels
compete in a balanced market
forces them to rely on expensive
gasoline. 

If there were more options, he
said, ‘‘people wouldn’t be trapped
with having to purchase petro-
leum-based vehicles.’’

About natural-gas-powered cars
ª They produce 35 percent less greenhouse emissions than cars po-
wered by regular gasoline, and 15 percent less than those that run on
corn-based ethanol.
ª Most models only have room for about 8 gallons of natural gas, for a
typical driving range of 170 to 240 miles.
ª Some trucks use natural gas as a cooled liquid, but it is highly com-
pressed for use in passenger cars and stored in reinforced tanks beneath
the trunk.
ª To improve mileage and flexibility, many automakers use two fuel tanks
— one for natural gas, the other for gasoline.
ª The cars cost $3,500 to $6,000 more than their gasoline-powered
counterparts, but federal tax credits can make up most or all of the differ-
ence.
SOURCES: Environmental Protection Agency, Energy Information Administration, Depart-
ment of Energy
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The Honda Civic GX is the only natural-gas-powered vehicle offered by a major automaker in the United States. 

Is US overlooking gas alternative?
º CNG
Continued from Page C1

ERIK JACOBS FOR THE BOSTON GLOBE

A Weston Public Schools bus is filled at a natural gas fueling station on Route 128 in Newton,
one of 11 in the state.

of $3.5 million.
Indeed, since the end of 2003,

Zoom has had just one profitable
quarter. First-quarter 2008 sales
were down 25 percent from a year
earlier, and Zoom’s cash balance
has declined to $2.9 million.

It’s a far cry from the compa-
ny’s glory days of the late 1990s,
when most people used dial-up
modems to get onto the Internet.
Zoom was a leading maker of mo-
dems sold in retail electronics
stores. At its peak, in 1996, Zoom
earned $2.48 million on $100
million in sales.

But dial-up modem margins
dwindled as they became standard
features on nearly all computers.
Worse still for Zoom was the rise
of broadband Internet service,
which has shriveled the US dial-up
modem market.

Gauri Pavate, an analyst at
Gartner Inc. in San Jose, Calif.,
said only 25 percent of Internet
connections in North America are
made with dial-up modems, and
that will fall to 3 percent by 2012.
The market for dial-up modems is
so diminished that Gartner no
longer keeps track of it. 

But they do keep tabs on DSL
and cable modems, which mil-
lions use for broadband connec-
tions. Worldwide, DSL modem
sales grew 18 percent last year; ca-
ble modem sales grew 8.6 percent.

Manning recognized the threat
years ago. Zoom makes a variety of
cable and DSL modems. They’re
sold at major retailers like Best
Buy and Staples in the United
States and Tesco in Great Britain.
The trouble is that few DSL or ca-
ble subscribers buy their own
hardware. ‘‘Our biggest problem,
honestly, is that most broadband
shipments don’t come at retail,’’
Manning said. ‘‘They come from
the service providers.’’

Broadband providers like Veri-

zon Communications Inc. and
Comcast Corp. buy modems in
bulk from a handful of favored
vendors, then distribute the hard-
ware to consumers. Manning
would love to become a favored
modem supplier, but said that
Zoom can’t get a foot in the door.
‘‘We honestly haven’t even tried
lately,’’ he said.

Pavate said that Zoom is in no
position to beat major electronics
firms like Motorola Inc., Thomson
SA, or Siemens AG. ‘‘Slowly the
market has become concentrated,’’
Pavate said, leaving little room for
a tiny company like Zoom.

Besides, the big companies
make an entire line of Internet
products, from high-end gear at
the heart of the network to the
low-cost modems consumers use.
‘‘They’re selling their equipment
as part of a broader portfolio,’’ said
Pavate, and Zoom can’t offer this
level of integration.

Still, Manning is fighting on.
He said the decline in Zoom’s dial-
up modem business has leveled off
a bit; the company sold 50,000 in
the first quarter, many to comput-
er makers like Hewlett-Packard
Co. and Chinese vendor Lenovo.
Manning said a retail deal with
Wal-Mart is in the works. And he
has high hopes for a new product
that will combine a DSL modem
with a wireless router and voice-
over-Internet telephone capability
in a single box.

But Zoom’s always had prod-
ucts to sell; it’s the customers
who’ve been hard to come by.
Meanwhile, in China, Internet use
grew 53 percent last year, yet only
16 percent of the population is on-
line. ‘‘In China right now, we’re
not selling anything,’’ Manning
said. He’s planning to change that,
and restore his company’s for-
tunes in the process.

Hiawatha Bray can be reached at
bray@globe.com.

Humbled by dial-up’s 
end, firm eyes China
º ZOOM
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Susan Renfrew, president of
the Massachusetts Association of
Realtors, said her members hope
to have open houses for more than
1,000 properties during the week-
end. Jack Conway & Co., which
sells homes in suburbs south of
Boston, said it has 503 properties
that are within MassHousing’s
price limits.

During the housing boom, ma-
ny low- and moderate-income
buyers flocked to subprime mort-
gages that were aggressively mar-
keted by loan brokers. But many
could not afford those high-rate
loans, and a record number of
Massachusetts homeowners are
now facing foreclosure. 

Gleason said MassHousing’s
borrowers are required to take
classes that teach the fundamen-
tals of how mortgages work, how
to pay off debts and improve credit
scores, and how to budget once a
house is purchased.

He said that home buyer
courses are filling up in the wake
of the subprime mortgage crisis.
‘‘People are saying we’re going to
do it right because we’ve seen
what happens when we do it
wrong,’’ he said.

Kimberly Blanton can be reached
at blanton@globe.com.

single-family house declined 8.4
percent in April, to $315,000, ac-
cording to the Massachusetts As-
sociation of Realtors. 

‘‘We’re going to have listing
sheets right there for homes in the
area that fall within the purchase
price limits,’’ said Thomas Glea-
son, MassHousing’s executive di-
rector. 

Maximum incomes for borrow-
ers seeking MassHousing mort-
gages range from $78,200 for a
single person in Brockton and
$94,300 for a single person in Bos-
ton, for example, to $98,600 for
two-income families in Quincy
and $110,600 for two-income fam-
ilies in Easton.

The agency’s current interest
rate is 6 percent for a 30-year,
fixed-rate mortgage, with no
points; it also provides no-down-
payment loans. Its foreclosure rate
is less than 1 percent, compared
with a 2 percent national rate.

Boston’s fair will take place on
City Hall Plaza May 30. The other
fairs will be on May 31 in Brock-
ton, Holyoke, Hyannis, Lawrence,
and Worcester. For more details,
visit masshomefair.com.

At the fairs, prospective first-
time buyers can meet with Mass-
Housing officials and lenders’ rep-
resentatives to learn about qualify-
ing for a loan and obtain listings of
properties at prices that qualify for
MassHousing financing.

Home fairs will focus on
state’s working-class buyers
º OPEN HOUSE
Continued from Page C1

HOUSE PLANS
For home-buying tips and

resources, go to
boston.com/homes.
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PETA files animal-abuse
complaint against Covidien

People for the Ethical Treatment of Animals,
an animal rights group, has accused Mansfield-
based Covidien Ltd., which makes health prod-
ucts, of abusing dogs and pigs at its New Haven
facility. In a complaint filed with the Depart-
ment of Agriculture, PETA said a former Covi-
dien employee reported that dogs and pigs
were accidentally killed by poorly trained work-
ers. In another case, a respirator was allegedly
forced down the throat of a dog without an-
esthesia. PETA said the worker was fired after
complaining about the abuse. Covidien spokes-
man David Young said the company isn’t aware
of the allegations in the complaint, but uses
laboratory animals only when necessary, treats
them humanely, and is in compliance with all
regulations governing their use. (Todd Wallack)

T H E  N A T I O N

FAA accused of having
too cozy a link with airlines

The Federal Aviation Administration should
‘‘clean house from top to bottom’’ and has too
cozy a relationship with the airlines, the head of
a congressional committee investigating airline
safety inspections said. The problems have led
to the sort of lax enforcement that allowed
Southwest Airlines to fly at least 117 aircraft
past mandatory inspection deadlines, said
Representative James Oberstar, Transportation
and Infrastructure Committee chairman. Ober-
star, a Minnesota Democrat, also said he be-
lieves similar violations may have occurred at
other airlines, but that those who have such
evidence are afraid to come forward. Oberstar
said his committee has seen evidence that
Southwest Airlines, with the complicity of the
FAA, allowed its aircraft to fly in violation of
federal aviation regulations. (AP)

Boeing to consider filing
protest of Air Force pact

Boeing Co. said it will give ‘‘serious consider-
ation’’ over the weekend to filing a formal pro-
test of the Air Force’s decision to award a $35
billion tanker contract to European Aeronautic
Defence and Space Co. and Northrop Grum-
man Corp. Following a debriefing by Air Force
officials, Boeing said reports of it losing the
competition by a wide margin are inaccurate.
Mark McGraw, a Boeing vice president and
program manager of the aerial refueling tanker
program, also said company officials have
‘‘significant concerns about the process in
several areas, including program requirements
related to capabilities, cost, and risk, evaluation
of the bids, and the ultimate decision.’’ (AP)

FDA adds warnings to label
of 3 drugs for anemia

Drug maker Amgen Inc. says regulators
have added warnings about risks of death and
tumor growth to its blockbuster anemia drugs.
The warnings approved by the Food and Drug
Administration say that the drugs increased
death and accelerated tumor growth in patients
with several types of cancer, including breast
and cervical. Prior labeling added to the drugs
in November warned of similar risks in other
types of cancers. The warnings apply to Ara-
nesp and Epogen, as well as Procrit, sold by
Johnson & Johnson. The drugs treat the blood-
disorder anemia in patients with kidney failure
or who are undergoing chemotherapy. (AP)

Over-the-counter drugs for
$1 paired with prescription

Kmart Pharmacy said it would offer a choice
of 10 over-the-counter medications from the
chain’s American Fare brand for $1 with every

prescription
purchase. The
medications will

be offered through the company’s new Ameri-
can Fare Dollar Program. Kmart said the medi-
cations include aspirin, ibuprofen, children’s
pain reliever, baby aspirin, nasal decongestant,
cough suppressant, antidiarrhea medication,
and cold and allergy tablets. The program is
launching in Florida and will be available at
every Kmart in April. (AP)

Necco to close Wis. plant
that makes candy hearts

A Stark Candy Co. plant in Pewaukee, Wis.,
that makes candy Valentine hearts and Candy
Raisins will close, eliminating 137 jobs. New
England Confectionery Co., which owns the
plant, told Wisconsin it will close the plant May
30. The so-called conversation hearts bearing
messages such as ‘‘Be Mine’’ and ‘‘Only You’’ will
continue to be made at NECCO’s newer, larger
plant in Revere, Mass., said Bill Leva, the com-
pany’s vice president of operations. (AP)
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The sweet smell of luxury
Even at $12,500 per month, the rental
units at Residences at Mandarin Oriental,
Boston, are likely to fill quickly, despite
the market slump. Real Estate 

Steering toward savings
After 30 years, Mass. motorists will finally
have a reason to bargain-hunt for insur-
ance next month. But it will require some
driver’s ed. Business&Money

A newer, bolder Benz
The 2008 M-Class is an alluring SUV that
stands out on the road and offers superb
handling, but falls short in a few key
areas. Automotive

For love and business
In a new twist on the traditional mom and
pop shop, millions of couples are braving
the challenges of running businesses
together. Careers

COMING TOMORROW

By Kimberly Blanton
GLOBE STAFF

The federal government yesterday
increased the limit for government-
backed mortgages, a move that could
make home loans cheaper for several
thousand Boston-area borrowers. 

The limit increased to $523,750 for
mortgages in the Boston metropolitan
area that would qualify for government
backing from Freddie Mac and Fannie
Mae, which purchase the loans in the
secondary market. The previous limit
was $417,000.

Mortgages above the Freddie and
Fannie ceiling are jumbo loans, and car-
ry a higher interest rate. During the
credit crisis last year, rates on jumbo

loans surged to more than a percentage
point above so-called conforming loans,
or those under the federal loan limit. 

Congress adopted a temporary in-
crease in the loan ceiling in the econom-
ic stimulus package passed last month,
in an attempt to energize the moribund
housing market. Higher limits would
make it cheaper for more borrowers in
high-price housing markets such as
Boston to buy a home or refinance an

existing mortgage. The limits apply to
mortgages originated between July 1,
2007 and the end of 2008. 

‘‘A great thing has happened,’’ said
Sushil Tuli, president of Leader Bank in 

Buyers in high-priced markets get a hand
New ceiling is set 
for jumbo loans

MORTGAGE LOANS, Page F3

HOME LOANS
Get mortgage tips and

resources at
boston.com/realestate.

By Jenn Abelson
GLOBE STAFF

The Boston Red Sox is the only Ma-
jor League Baseball team that has not
signed on to promote StubHub Inc. as
its official online ticket reseller. Instead,
the club has inked a one-year deal with
Ace Ticket to serve as the official ‘‘off-
line’’ ticket resale agency for season
ticket holders.

The move comes several months af-
ter MLB signed an agreement to allow
StubHub to handle all of the league’s
online ticket resales and prohibited
clubs that do not participate from cash-
ing in on the resale of tickets. Previous-
ly, the Sox operated the ‘‘Replay’’ system
on redsox.com that allowed season tick-
et holders to directly resell their tickets
for games they were unable to attend. 

Red Sox officials said they negotiat-
ed with StubHub, Ace, and several oth-
er ticket resellers but ultimately de-
cided to partner with the Brookline
ticket agency. Ace already has sponsor-
ships with New England Sports Net-
work and WEEI, which broadcast the
Red Sox games on television and radio,
respectively.

‘‘We picked the one that was best for
us and best for the fans,’’ Red Sox chief
operating officer Mike Dee said in an in-

Sox snub
StubHub,
sign with
Ace Ticket
Unlike rest of MLB, 
team makes resale
deal on its own

TICKETS, Page F3

HOT TICKETS
Read previous Globe

coverage of the secondary
ticket market at
boston.com/business.

By Kimberly Blanton
GLOBE STAFF

The Massachusetts attorney general
filed suit yesterday against a Quincy
mortgage broker, charging the firm
with falsifying applications from cus-
tomers to ensure they would qualify for
loans. 

Brokers at Lehi Mortgage Services
Inc. inflated incomes and savings ac-
count balances of loan applicants to
boost their qualifications, the lawsuit
filed in Suffolk Superior Court said. The
civil suit charges Lehi with engaging in
unfair and deceptive practices and
fraudulently procuring loans, and it
seeks to stop the firm from making new
mortgages.

The suit is based on an audit con-
ducted by the Massachusetts Division
of Banks of 100 loans the firm closed in
2006 and 2007. 

That audit, conducted last fall, de-
termined that at least one in four of the
applications contained fake informa-
tion, according to the lawsuit. The 

AG charges
mortgage 
broker 
with fraud
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By Clifford Atiyeh
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G
ENEVA — For an

American visiting the
annual Geneva Auto
Show this week, en-
tering the Ford Motor

Co. exhibit was a tantalizing but
taunting affair — the company’s
freshest revamps and newest
models are for eyes only.

The company’s curvaceous Fo-
cus Coupe-Cabriolet, new Fiesta
hatchback, and Mondeo sedan
with racy bucket seats are highly
regarded overseas. They are also
coveted by many Americans,
some of whom are swaying to
smaller cars because of rising gas
prices, and others who simply
want the flashier styling and performance long demanded
in Europe. But so far, the closest most Americans have
been to a European Ford is the movie screen: Actor Daniel
Craig, playing James Bond, drove a Mondeo in last year’s
‘‘Casino Royale.’’ The sharp-looking models are not avail-
able in the United States.

Ford’s US models are ‘‘not as exciting, and we know
that,’’ said J Mays, the company’s vice president of global
design, at the Swiss show on Tuesday. ‘‘We’re pushing very,

very hard to inject a lot more ex-
citement into the US product, as
well as the products we’re going to
sell globally.’’

With their North American divi-
sions sagging, Ford and General
Motors Corp. in particular are bet-
ting that they can boost morale at
their headquarters with more glob-
al vehicle platforms, bolder de-
signs, and increased collaboration
with their European arms.

While the home market has
seen years of losses — including
GM’s record $38.7 billion last year
and Ford’s record $12.7 billion in
2006 — the Big Three (Chrysler
LLC being the third) have fared
rather well overseas. In 2007, Ford
of Europe posted a pretax profit of

$744 million, GM Europe reported a $524 million loss
compared to the North American division’s reported $3.3
billion, and Chrysler enjoyed sales increases of 8 percent
outside the United States in 2007 while its North Ameri-
can division sank 3 percent. 

While the Focus was originally billed as Ford’s first true
global car, the company ignored the US model, which still
is largely based on an eight-year-old design, as it gave Eu-
rope a second-generation Focus. Only in recent years,
Mays said, has a market of younger consumers eager for
such cars developed. Part of the reason can be found on-
line.

NICHOLAS RATZENBOECK/WORLD PICTURE NETWORK

The Ford Kuga, a crossover SUV, scheduled to be produced for sale in Europe only.

European models drive
US carmakers’ hopes

The Ford Focus Cabriolet , a Europe-only car (left), and the Focus SES which is sold in the United States.

NICHOLAS RATZENBOECK/WORLD PICTURE NETWORK FORD

NICHOLAS RATZENBOECK/WORLD PICTURE NETWORK

General Motors is betting on additional
global vehicle platforms.

AUTO SHOW, Page F3

AUTO FORWARD
Watch a photo gallery on the 2008 Geneva

Auto Show at boston.com/cars.
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year selling Countrywide shares.
‘‘There seem to be two different economic

realities,’’ said Representative Henry Waxman,
the California Democrat who heads the over-
sight panel. ‘‘Most Americans live in a world
where economic security is precarious. But our
nation’s top executives seem to live by a sepa-
rate set of rules.’’

O’Neal, 57, defended Merrill’s pay practices.
‘‘The compensation of senior management at
Merrill was determined through a rigorous and
independent process, and consistent with pay
levels in the industry,’’ O’Neal said.

He noted that the company’s revenue rose
to $32.7 billion in 2006 from $18.3 billion in
2002. ‘‘As a result of the extraordinary growth
at Merrill during my tenure as CEO, the board
saw fit to increase my compensation each year.’’

O’Neal lost the confidence of investors and
directors after delivering a $2.24 billion third-
quarter loss last year. Merrill has said O’Neal’s
stock awards were granted before 2007, and he
didn’t get a bonus last year or severance.

Citigroup, the largest US bank by assets,
‘‘worked hard to align management’s interests
with the interests of shareholders,’’ Prince said.
Prince, 58, who left Citigroup in November,
came under pressure after the bank reported
$6.5 billion in write-downs and losses in the
third quarter.

BLOOMBERG NEWS

WASHINGTON — Wall Street executives
defended their compensation against criticism
from lawmakers, who faulted them for pocket-
ing hundreds of millions of dollars while share-
holders lost billions on subprime mortgages.

Countrywide Financial Corp. chief execu-
tive Angelo Mozilo, and former CEOs Charles
Prince of Citigroup Inc. and Stan O’Neal of
Merrill Lynch & Co., appearing yesterday at a
House Oversight and Government Reform
Committee hearing, said the pay packages just-
ly reflected their performance.

Congress is scrutinizing executive compen-
sation after the world’s largest banks and secu-
rities firms reported $188 billion in losses
linked to subprime mortgages since the start of
2007. Prince and O’Neal stepped down after re-
porting losses last year. Mozilo agreed in Janu-
ary to give up $37.5 million in connection with
Bank of America Corp.’s proposed takeover of
Countrywide.

‘‘As our company did well, I did well,’’ Mozi-
lo said yesterday, noting Countrywide’s stock

price rose 23,000 percent from 1982 through
April 2007. Since the company suffered its first
loss in 30 years last year, ‘‘my direct compensa-
tion, and obviously the value of my own Coun-
trywide stock holdings, declined substantially,
which is as it should be.’’

Countrywide’s board ‘‘adopted a compensa-
tion policy that aligns the interests of top exec-
utives with shareholders by making compensa-
tion largely performance based,’’ Mozilo, 69,
told the panel. He earned $121.7 million last

BLOOMBERG NEWS

NEW YORK — Eli Lilly & Co.
ended development of AIR, its in-
haled insulin system, and will take
a 5-cent to 7-cent charge in the
first quarter.

Lilly now expects 2008 earn-
ings per share to be $3.73 to
$3.90, after the charge of $90 mil-
lion to $120 million, the Indianap-
olis-based company said yesterday
in a statement. Lilly forecast $3.80
to $3.95 a share in January.

The decision is another flop for
inhaled insulin, which lets diabet-
ics take medicine without needles.
Pfizer Inc. stopped selling its Ex-
ubera inhaled insulin last year af-
ter slow sales. Novo Nordisk A/S
dropped development of its prod-
uct in January.

‘‘Pfizer’s and Novo’s decisions
caused us to re-evaluate the mar-
ketplace,’’ Lilly spokesman Mark
Taylor said. 

The company was also con-
cerned about its prospects with
US regulators, he said.

The company will halt clinical
trials, now in the last phase nor-
mally required by the Food and
Drug Administration, Lilly said in
the statement. Lilly said it will
help 1,400 diabetics testing the in-
haler start other treatments.

Lilly hasn’t decided whether it
will fire workers or whether it will
pay a fee to partner Alkermes Inc. 

The rights to AIR revert to Al-
kermes, Taylor said.

Alkermes of Cambridge is con-
sidering how the termination of
the agreement will affect its busi-
ness, the company said in a state-
ment on Business Wire.

‘‘The treatment of diabetes has
advanced to a point where the
convenience advantage of inhaled
insulin isn’t great,’’ said Barbara

Ryan, an analyst
with Deutsche
Bank Securities
in Greenwich,
Conn. ‘‘It’s more
expensive and it’s
more difficult for
doctors to pre-
scribe.’’

Alkermes said human tests on
the AIR inhaler should be com-
pleted to ‘‘provide patients, physi-
cians, and the scientific communi-
ty with long-awaited and
important data for the evaluation
of new diabetes medications.’’

MannKind Corp. of Valencia,
Calif., plans to submit its experi-
mental insulin for US regulatory
approval this year, company presi-
dent Hakan Edstrom said. ‘‘We
are continuing our program, and
our goal is to file a new applica-
tion by the end of the year,’’ he
said. 

Eli Lily ending 
development of
inhaled insulin
Rights to revert
back to Alkermes

. . . ALKS . . .
Alkermes Inc.

YESTERDAY

Close $11.26

Change -$1.14

52-WEEK

High $18.78

Low $10.97

‘‘Whether they live in Kentucky
or Shanghai or Puerto Rico, they
all have exactly the same informa-
tion and they all want exactly the
same thing, which is the best de-
sign that is globally available,’’ said
Mays, pointing to the explosion of
car enthusiast blogs. ‘‘There sim-
ply wasn’t that sharing of informa-
tion in previous generations.’’ 

GM has already changed Sat-
urn from a brand focused on cost
to one fixated on avant-garde de-
sign.

The Aura sedan and Astra
hatchback, shared with GM’s Opel
and Vauxhall brands, have helped
Saturn see its average revenue per
vehicle rise about 40 percent in
the past few years, according to
GM chief executive and chairman
Rick Wagoner.

‘‘The fundamental change in
Saturn is moving from what had
developed into a low price car
brand with some neat stuff on the
consumer side to a significantly
more sophisticated product line-
up,’’ Wagoner said in Geneva.

While GM is infamous for
‘‘badge engineering’’ — sharing
the same car across several
brands, the philosophy that
helped kill Oldsmobile — execu-
tives say that era is over and while
the company is still building cars
that share similar parts, they no
longer share personalities. 

‘‘At the end of the day, the ques-
tion of whether or not you can
keep a body style alive is: Are you
able to create a lot of enthusiasm
about maintaining it?’’ said Hans
Demant, GM Europe’s managing
director of Opel. 

Demant said GM’s three global
platforms (a fourth, which the up-
coming Chevrolet Camaro will
use, has an uncertain future) will
give the company freedom to tai-
lor vehicle lengths, wheelbases,
and suspensions to specific mar-
kets, as opposed to simpler engine
swaps. 

Chrysler, meanwhile, has also
accelerated the fusion of its US
and European models, but its fo-
cus isn’t on regional-specific de-
sign. With the exception of a 300C
wagon and a selection of diesel en-
gines, most of Chrysler’s overseas
models are built to the same speci-
fications as its US versions, or are
imported directly. Still, the compa-
ny aims to double its international
sales by 2012, said Anthony Nev-
ille, Chrysler’s marketing manager
in Ireland.

‘‘It’s very much the American
manufacturer taking a stroll in Eu-
rope,’’ Neville said. ‘‘It’s really only
in the last few years that the com-
pany has pushed in Europe.’’

Ford, GM
unveil cars
— but only
for Europe
º AUTO SHOW
Continued from Page F1

Arlington. ‘‘It should help people
become homeowners, because the
payments will be lower with the
lower interest rate.’’

Loans that fall between the old
loan ceiling and the new ceiling
will likely still carry higher inter-
est rates than traditional conform-
ing mortgages, because of the way
Fannie Mae and Freddie Mac will
be forced to handle them. Tuli said
he and other bankers are still ex-
amining the new limits, but he es-
timated the interest rate for a 30-
year, fixed-rate mortgage under
the new limit would be about
6.125 percent, versus jumbo rates
of 6.75 percent or higher.

If the limits had been in effect
last year, about 4,000 additional
refinance loans and 1,600 addi-
tional home-purchase loans in
Greater Boston would have been
categorized as conforming and eli-
gible for federal support, accord-
ing to Warren Group, a Boston
property research firm. About
14,500 jumbo purchase and re-
finance loans were made in the

metropolitan area in 2007. 
‘‘In more expensive housing

markets like Boston, where there
are more expensive homes and
large mortgage requirements, the
raising of the conforming ceiling is
going to have a bigger impact than
it is in less expensive housing mar-
kets,’’ said Alan Pasnik, Warren
Group’s analyst. 

The $523,750 limit will apply
to single-family mortgages in the
Boston area, which includes Es-
sex, Middlesex, Norfolk, Plym-
outh, and Suffolk counties. Else-
where in Massachusetts, the
federal government said the new
loan limits were $462,500 for the
Barnstable area; $475,000 for the
New Bedford and Providence
area; and $729,750 for Nantucket
and Martha’s Vineyard. 

Stephen Cochran, a loan officer
for Poli Mortgage Group in Nor-
wood, said people have been in-
quiring in recent weeks about the
change. ‘‘It’s creating a lot of ex-
citement out there,’’ he said. 

Kimberly Blanton can be reached
at blanton@globe.com.

Loan ceiling raised for
Fannie Mae, Freddie Mac
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banking division referred the
results of its audit to the attorney
general’s office. 

Lehi Mortgage ‘‘engaged in a
widespread practice’’ of submit-
ting false information about bank
accounts and incomes that ‘‘it
knew or should have known were
inflated,’’ the attorney general’s
suit said.

Boston lawyer Jonathon Fried-
mann, who represents Lehi, de-
clined to comment. ‘‘We have not
seen the suit yet,’’ he said. 

Loan brokers are intermediar-
ies who shop for competing mort-
gage offers on behalf of borrowers,
and they are paid a fee by the lend-

er who wins the business.
The lawsuit is the latest action

by state regulators to crack down
on subprime mortgage lenders
and brokers in the wake of the
foreclosure crisis, which has re-
sulted in a near-record number of
homeowners in Massachusetts
losing their properties and many
others facing foreclosure. 

In the subprime market, many
borrowers purchased homes they
could not afford using these ex-
pensive loans, and regulators said
many applications were falsified.
The Division of Banks in recent
months has closed several mort-
gage firms for falsifying mortgage
applications or for charging ex-
traordinarily high fees.

At Lehi Mortgage, the state
said 23 applications contained in-
flated or fake bank account state-
ments from Citizens Bank — some
of the accounts didn’t exist at all.
In three cases, a single Citizens
employee in a Dorchester branch
created verification of deposit
forms, or VODs, with incorrect
statements from the bank. Lend-
ers often require these verification
forms be submitted with a pro-
spective borrowers’ loan applica-
tion.

One of the falsified Citizens
statements said Lehi’s client had
$18,341 in her bank account; in
fact, she had $25, the suit said.

Citizens fired the employee in
August, the court document said.

Citizens spokesman Michael
Jones said the bank is cooperating
with the state’s investigation.

Lehi also inflated loan appli-
cants’ incomes, the suit said. In
one application, an unnamed bor-
rower earned an annual salary of
$29,858. But in two different ap-
plications for loans, his income
was stated as $63,000 and
$55,800.

The suit said the Division of
Bank’s audit of Lehi’s activity un-
covered 26 problem loan applica-
tions out of 100 audited. Lehi also
has offices in Mattapan, Lynn, and
Dorchester. 

Kimberly Blanton can be reached
at blanton@globe.com.

State charges mortgage broker with fraud
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Charles Prince (left), former chief executive of Citigroup, testifies at a House hearing on CEO salaries while Richard D. Parsons,
Citigroup director and Time Warner chairman, looks on. Angelo Mozilo (below), Countrywide Financial chief executive, told
lawmakers: ‘‘As our company did well, I did well.’’

Executives defend pay in hearing
Wall Street leaders tell
Congress their salaries
matched performance

terview.
Dee declined to provide finan-

cial details on the deal with Ace,
but said the team would not make
any money from the resale of tick-
ets. Instead, the Red Sox will re-
ceive funds from a sponsorship
that will put Ace’s name on a bill-
board on Fenway Park’s right-field
fence and a sign on the main
scoreboard during three innings
each game.

Many of the teams that are
working with StubHub have nego-
tiated sponsorship signs to pro-
mote the ticket reseller in their
ballparks. Some clubs, including
the Chicago Cubs, already list
StubHub under the ticket naviga-
tion bar on their websites.

Unlike StubHub, Ace provides
ticket buyers a 200 percent refund
for invalid tickets and offers free
pickup and delivery of tickets, ac-
cording to Ace Ticket founder Jim
Holzman. StubHub could not be
reached for comment.

‘‘We know exactly where tick-
ets come from and make sure we
do all we can to offer customers le-
gitimate tickets,’’ Holzman said.

‘‘The secondary market is ramp-
ant with websites of anonymous
people, and you really don’t know
who you’re buying from.’’

For all ticket holders, MLB is
not placing any restrictions on the
resale of tickets, and will allow
fans to resell them anywhere, with
no limits on how much or how lit-
tle they charge. Though such sales
are technically illegal in Massa-
chusetts, the state’s antiscalping
laws are rarely enforced. 

Red Sox’ snub of StubHub
means that season ticket holders
no longer have an ‘‘official’’ way to
resell tickets online. MLB Ad-
vanced Media, which oversees the
league’s interactive enterprise, will
decide within 30 days whether to
place StubHub banner ads on the
Red Sox’ website, according to
spokesman Matthew Gould. MLB
runs all the team websites through
a centralized operation. 

‘‘We have reached the conclu-
sion that it is incumbent upon us
to identify and endorse a secure
and reputable secondary market
option for our customers. This de-
cision is reflective of an irrevers-
ible marketplace shift and came
only after careful thought and de-

liberation,’’ Sam Kennedy, the Red
Sox’ chief sales and marketing offi-
cer, wrote in a March 7 letter that
was mailed to season ticket hold-
ers.

The Boston
Globe and 17 per-
cent of the Red Sox
are owned by The
New York Times Co.

Under the Red
Sox’ old Replay sys-
tem, subject to the
Massachusetts an-
tiscalping law, resale
prices were limited
to $2 above face value plus some
business and service charges, in-
cluding a 24 percent fee for han-
dling the resale. There is currently
proposed legislation in the Massa-
chusetts State House that would
change the antiscalping law.

‘‘You’re not supposed to be sell-
ing tickets above face value,’’ said
State Senator Michael W. Morris-
sey, a Quincy Democrat and co-
chairman of the Legislature’s Con-
sumer Protection and Professional
Licensure Committee, which is
looking at the proposal to end the
state’s ban on ticket scalping. ‘‘But
the struggle we’re having right

now is if we put too many controls
and constraints on the resale of
tickets, we’re just going to chase
people to New Hampshire and
Rhode Island where they continue

to do business with-
out any safeguards.’’

Don Hinchey, a
spokesman for Bon-
ham Group, a Denver
sports- and enter-
tainment-marketing
firm, said the Red
Sox’ decision to part-
ner with Ace, rather
than StubHub, likely

came down to economics. 
‘‘My sense is the Red Sox

looked at how much money they
could generate from linking up
with StubHub and the umbrella
agreement with MLB and com-
pared that with revenue figures
from the deal they made with
Ace,’’ Hinchey said. ‘‘And there’s
some goodwill you can sow by
linking up with a local vendor in
your own backyard like Ace rather
than someone from the outside.’’

Jenn Abelson can be reached at
abelson@globe.com.

Sox snub StubHub, sign with Ace
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Season ticket
holders no
longer have an
‘official’ way to
resell tickets
online. 
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